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CS MEDICA

WE ARE

A pioneer in cannabis OTC products, with a vision is to become a leading
company in the cannabis medical treatment industry.

WE CREATE

With a scientific approach based on biochemistry and decades of
experience within the global medical industry, we use modern technology to
separate and research different compounds found in the cannabis plant to
prevent and fight autoimmune diseases in effective and safe ways.

WE BELIEVE
\We can help change millions of people with autoimmune and stress-related
diseases with an easier every day and improved life quality \with our products.

WE AIM

To be the most trusted company and partner within the cannabinoid segment —
by delivering the products and concepts, with high efficacy, and no side

effects, to people across the globe with autoimmune & stress-related ilnesses.

MEDICA

FOUNDED IN 2011 - BY 2 SISTERS
LAUNCHED CANNASEN®CBD BRAND 2019
12 EMPLOYEES

CANNASEN CBD BRAND FROM 2019

>600 SALES POINTS

>10 COUNTRIES

>10 MDKK REVENUE IN 2022

>200M IN PROSPECTIVE ORDER PIPELINE

CANNASEN®
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CANNASEN®
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THE MEDTECH DEFINITION

PART OF THE PHARMACEUTICAL INDUSTRY

The medical technology industry —often referred to as MedTech—comprises companies that Research & Develop,
Manufacture, and Distribute the technologies, devices, equipment, diagnostic tests, and health information systems
that are transforming health care through earlier disease detection, less-invasive procedures, and more effective
treatments. MedTech is part of the pharmaceutical industry.

Life-changing CBD medical technologies allow millions of people to live longer, healthier, and more productive lives.
The research and innovation to develop these cutting-edge CBD technologies allow CS Medica to continue leading in
CBD medical advancements. From autoimmune to stress therapies, CS Medica changes healthcare for the benefit of
patients and healthcare providers.

Our purpose is to create technologies & products that help improve the quality of life & reduce time spent
in hospitals or in discomfort.
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CANNASEN®

MEDTECH + GROWTH PHASES

STAGE | STAGE Nl STAGE W STAGEIV |~ STAGEV
RESEARCH INTERMEDIATE PHASE INDUSTRIALIZATION
STAGE- MARKET
GATED RE:Q:SCH EARLY DEVELOPMENT DE::SS::;NT APPROVAL &
MODEL LAUNCH
PROTOTYPE:
CONCEPT TO PROTOTYPE: CLINICAL TO PRODUCT
LN DULSUL2. G LAI LSS PRE-CLINICAL PRODUCT: PRE- LAUNCH
APPROVAL
POST-MARKET
OPPORTUNITY CONCEPT DESIGN DEVELOPMENT VERIFICATION ASSESMENT
DEVELOPMENT OF
PRODUCT, INCL PAYING
STARTUP CLINICAL NEED FEASIBILITY e it VALIDATION Pl
SPECIFIC STRATEGIES
FRAMEWORK BUSINESS MEDICAL ADVISORY BOARD
CONDITIONS DEVELOPMENT OR CONSULTANTS
OWN CAPITAL/ FINANCING OF ALL 'ggg';?,"o\'g
STARTUP IDENTIFY MEDTECH VENTURE CAPITAL DEVELOPMENT & e,
CAPITAL APPROVAL STAGES GzM ool
ACCESS TO DEVICE REGULATORY INFORMATION & CLINICAL EXPERTISE SUPPORT THROUGHOUT

As a MedTech we are working at Stages I, IV &V (with 21 products in scope, 9 launched):
* New Product Development and Technologies

* Product Developing, verifying, and validating, securing patents
Optimizing processes and trials, moving from MDD to MDR
LLaunched finished products for brand build, post-market assessment, and revenue stream



OUR JOURNEY

To become a leading provider of life-changing treatments for patients living with autoimmune, stress-related diseases and pain.

o

CANNASEN®

SCIENGE IS IN OUR NATURE
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CS MEDICA and the GMP certification is Distributor BASIC RESEARCH Studies and The 2 first Cannasen IPO on Spotlight Warrants TO1 exercise Aspiration
CBD concept are achieved contracts are & INVENTION trials are in products hit the TO02 and Direct Issue
set in motion signed to bring Phases are progress, moving Danish market MDD is to tranfer to Lol Supporting >1M
cosmetic brands kickstarted to CS MEDICA as Medical MDR by 2024 - a people and animals
GalaxaPharma into the Nordics start own brand & into an EARLY Devices, under the legislation similar to 8 Cannasen products all over the world with
is created to portfolio DEVELOPMENT pharmaceutical FDA level. are launched in Danish ~ improved symptoms,
manufacture phase legislation MDD pharmacies, and 1 conditions, and pain
pharmaceutical An extensive CS MEDICA becomes white label in Germany relief for a better
products disease database COVID-19 delays the only global player quality of life.
is created on the process of puhfopical CB.D 11-12 products in New
Research on CBD, autoimmune clinical trials gg&g:;svth'f:g'gg Product Development Develop the CBD
the cannabinoid diseases & CBD R Phase technology to
system, and more product
an analysis of GDP certification is GalaxaPharma is Consolidation & New categories for better
current products achieved renamed CANNORDIC organization patient reach, best
on the market is as manufacturer, bioavailability,
kickstarted while GalaxaPharma Marketing & Brand efficacy, and cleanest
becomes distributor campaigns launched solution.

GalaxaPharma is
renamed CANNORDIC
as manufacturer,
while GalaxaPharma
becomes distributor

Increase in Global
Market Launch,
>300% revenue

growth vs LY

Ukraine War
challenges the plants
and resources



MARKET POTENTIAL

Covering the needs of pain, stress, and
autoimmune disease management.

* Based on the unique therapeutic properties of
cannabinoids from the cannabis plant.

» Adiversified portfolio of wide market coverage.

* Increasing demand for solutions to stress and
iImmune system-related conditions.

*  Answers the need for pain management,
especially for the aging population.

Medical
products with
CANNABINOIDES

PSORIASIS
Growing demand for CBD
125 million
people
Global
Market value
€20
billion
ARTHRITIS
Growing demand Global .
for CBD Wit o CANNASEN'CBD
330 million €19 EAs vy et
people bilion
Global
Market value
€65
bilion
SLEEPING Mkt veue
DISORDERS
1 billion €mh20
people
SKIN
PROBLEMS
Growing demand
for CBD
483 million
people

CANNASEN®
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Certified for

sale in EU
Free Sales Certificates
outside EU
CE Marked
ISO 13485
Quality Assurance
Clinically
documented
Patents
Giobal pending
Market value
€58
billion
PAIN
PROBLEMS
1.46 billion
people



CANNASEN®

OUR CANNABINOID TECHNOLOGY

Unique Findings & Study
Patent Pending

» CBD Isolate Pilot Study

» Discovery in the Natural Cannabinoid CBD’s activity
in the body

 Unique technology as the foundation for formulas

+ High Bioavailability



BEING THE FIRST-MOVER

Medical Device products
Currently the only company working with OTC Cannabis
products under the pharmaceutical legislation.

»  Solutions matching market needs for autoimmune and
stress-related disorders, incl. animal treatment

« Clinically proven effective CBD products without any
adverse events

* No known side effects
* Above 90% natural ingredients

* Fewingredients in formulas

CANNASEN®
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Health, Pharma & Medtech » Pharmaceutical Products & Market

Leading reasons why U.S. adults use cannabidiol as of 2020




CANNASEN®

SCIENGE IS IN OUR NATURE

THE LAUNCHED PORTFOLIO

Skin disorders

We focus on alternative
treatsments, without any fatal

side effects, of psoriasis,

eczema and wounds.

Conditions that can cause

serious physical and

social discomfort for many patients
around the world.

Musculoskeletal disorders
We offer alternative
treatment, without any fatal
side effects to people living
with reduced mobility and
pain in their everyday life.

CANNASEN CBD

WEDIC4
2
Driving
change to
defeat autoimmune
diseases and
stress related
Respiratory disorders disorders Dermaceuticals
- We offer new treatments We offer new innovative
reen, for respiratory disorders treatments for hair and skin,
) - like Allergy and insomnia, % Hea\\(\g without any fatal side effects.
1\ without any fatal side / We improve people's lives, who

effects. We improve the

lives of people’s living with allergy.
Allergy which is considered

a pandemic among young people.

are losing their hair and have
tendency of rosacea.




CANNASEN®

PROOF OFCONCEPT

The Clinical Trials & Pre-Clinical studies for medical devices
Registration ahead of competition

» Pre-clinical trials final
» Post-clinical trials are partly final
* Registered as one of the only OTC Medical Devices Linder MDD — transferring to MDR 2024 according to plan

PRECLINICAL STUDY ACADEMIC CLINICAL STUDY ONGOING CLINICAL TRIALS
INVITRO TEST EFFICACY TO EVALUATE PENETRATION AND PERMEATION ON SKIN SAFETY & EFFICACY
SPRIONed Ly Intermediate MDD MoR
PRODUCTS RlAaspd medical Phase it report Classification fl Classification
ERODUCES Planned Fermeel PRODUCTS Planned | 'hedical” | ongolng | [RFlRaUNepetE soensy
agency

CANNASEN® CBD
ARTHRITIS GEL X X X 0 @ @
CANNASEN® CBD R
CARTHRITIS GEL X X X ARTHRITIS GEL X X X NGA:o1 ARTGEL X

PSORIASIS GEL X X X PRORIASIS GEL X X X camasens ceo
,,,,,,,,,,,,,,,,,, — Nymnived X X X » O O D
© CANNASEN® CBD S ELACKEO
CANNASEN® CBO P X X PAIN PATCH X X X -
"""""""""""" FRGIL LT G
CANNASENS CBO 5 X e PROTECTIVE NASAL GEL X NGPG-01. PROTECTIVE X X X @ @
CANAHe B
NASAL SPRAY NIGHT X X X

CANNASEN® CBD WOUND
GEL

XX “ oD
¥ ® @ o oD




CANNASEN®
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THE PIPELINE OF NPDs

With a unique CBD technology, we can reach several new segments in our
mission to deliver safe, effective, and more natural altemative solutions to patients worlawide.

*  New trials and tests
»  Co-creation with partners

Product Registration

Medical device Hotspot Gel - Dogs
Veterinary Muck Gel - Horses

Pain Patch - Horses

Pain Gel — Dogs & Horses

Medical Device Eyelash Enhancer
Food for special Arthritis
medical Psoriasis
purpose/food sup. Hair regrowth
Skincare line
Cosmetic Anti-Hair loss Shampoo

Anti-Hair loss Mask
Psoriasis Shampoo
Inhalator — ceo

Medicine Inhalator — ceo+ tHe
Inhalator — cep + other cannabinoid

I: Formulation - II: Final Formulation - llI: Lab. tests, invitro, invivo test & clinical studies - IV: Market launch



BUSINESS PLAN 2023 CANNASEN

WOUND GEL INHALER
TREATMENT
COVID LOZENGES LINE

ANTI HAIR LOSS SKIN CARE LINE
HAIRCARE

TRIALS PSOR VS PLACEBO PUBLISH MIN 2 TRIALS | SKIN CARE LINE
ON SCIENCE
FOR PSOR HAIRCARE
PLATFORMS
CIM UPDATE/
GREENLIGHT

PATENTS DK PATENT TO PCT
LANDING
MARKETS REST OF EU US MARKET INCL BRAZIL
AMAZON
THE UK MEXICO
CHINA & INDIA
EMEA SOUTH AFRICA
AUSTRALIA & NZ
PARTNER ID FOR US
SOUTH KOREA

JAPAN

CANADA

CHANNELS AMAZON FR, IT, UK, ES
PRODUCT MRK NEW PACKAGING

NEW IFUS
BRAND MRK BRAND AWARENESS & BRAND PLAYBOOKS AWARENESS &
TRAFFIC SOCIAL
COMMERCE
REFRAMED EQUITY
STORY &
COMMUNICATION
STRATEGY

FUNDING NEYLEENEINE MAIN MARKET ]




BUSINESS MODEL

KEY PARTNERS
*  Suppliers

*  Manufacturers

* Logistics

Distributors & wholesalers
Tech partners
Freelancers & agencies

KEY ACTIVITIES

*  Acquisition build

»  Optimizing and expanding
our market reach

*  Grow brand awareness

+  Drive trials results to
market

* Ensure legislation

Investors +  Grow consumer pool by
stimulating consumption
* Educate
KEY RESOURCES

Good Culture & Values
Skilled Passionate People
R&D And Legislation
Patents

Brand

Customer Base

Value Delivery IT Assets
(Subscription, PIM, CIM)
Disease Database
Influencers

Partners

VALUE PROPOSITION

POSITIONING:

To bring change and relief to every
patient with autoimmune and stress-
related disorders with the
therapeutic values of cannabinoids.

Relief and smoother everydays
Natural, cleaner solutions

THE alternative

Community feel

CUSTOMER
RELATIONSHIPS

*  Guided Sales

« Reviews & Influencers

« Affiliates

« Ecommerce

« Partnerships

«  Social Commerce &
Ecommerce with Education

«  Marketing Campaigns

BtB:

First-mover Advantage

Most Trusted Partner

CBD Benefits in 0TC Products
Unique Range For Autoimmune
Diseases, Stress & Pain+

» Marketing Services

*  Own Brands

CHANNELS

+ Ecommerce

*  Amazon

+ Pharmacies & stores

» Professionals & Affiliates
+ Social Commerce

+ Marketing channels

CUSTOMER
SEGMENTS

MACRO:

CONDITIONS: Autoimmune,
Pain, Arthritis, Sports Injuries,
Psoriasis, Dry Skin, Hair Loss,
Stress, Sleep & Breathing
Challenged

GEO-DEMOGRAPHIC: Age,
Gender, Urban Vs Rural,
Lifestyle, Occupation, Etc

BEHAVIORAL: Level Of Loyalty,
Offers Used, Benefits
Delivered, Frequency,
Recommendations Etc)

PREFERED FUTURE

- MICRO: Personalized
offers & Community

-> Digital Audience defined

*  Retail Network Investors: «  Distributors & Wholesalers based on data
«  Fulfilment Network *  ActonESG «  White/Private Labels
COST STRUCTURE PRICE MODEL REVENUE STREAMS
Cost Of Goods: % DtC Pricing DtC Ecommerce: € Physical Stores: €

Costs Of Sale: %
Marketing: %. | GB: %
R&D: %

Technology & Content: %
« Fulfiliment: %

Subscription Pricing
Distribution Pricing
Wholesale Pricing

< White/ Private Label Pricing

e o o o

Subscription: €
Amazon: €
Online Stores: €
Pharmacies: €
Other: €

Distributors: €
Wholesalers: €
Marketing Services: €
White/Private labels: €
Third-Party brands: €

CANNASEN®

SCIENGE IS IN OUR NATURE



PRODUCT STRATEGY

Growing Market Awareness as First Movers
while Volume helps fund further Brand Investment

BRAND

support
A

Cannasen® CBD -
+ White label C

White label B

WA

Private label A

» MARKET
Awareness

CANNASEN®
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PRODUCT COMPETITIVE MAPPING - EX

Price/
daily dosageA

Ipren 5% ge

&

Arthritis
Gel

Price/daily dosage @

&

0
Arthritis =
Gel' " awive

‘ »
»

Side effects

Clinically proven
effective for

Arthritis &
Pain relief

¥

CANNASEN CBD

CANNASEN®

SCIENGE IS IN OUR NATURE

TEST AND
BRAND NAME|  VISUAL PRICE c8D THC ':EE"’,'I‘;" :::Rs,:::::s SY:FI:;I’HV ::';
EFFICACY
e 70 USD/
PANRELEF 4 GomL/ \I Traces e N 0
180MG CBD
. gy 56USD/
o | EE=", 60ml/ Isolate Traces NO NO ND
——=— || 250mG cBD
ciBooL - 13Usb/
CBDHEATING | & 26g/ Isolate NO NO NO ND
A = 52MG CBD
-
cBDLONGTERM | = 45 Usp/
= 30ML/ Isolate NO NO NO ND
CREAM 200MG CBD
=
= 36 USD/
";‘_};ﬂ:‘r‘v‘;‘,“" = 30ML/ Isolate NO NO NO ND
200 MG CBD
B + 43 UsD/
e 50ML/ Isolate NO Yes Yes Yes
—= 00 m;




CANNASEN®

G2M STRATEGY

Dual Distribution with marketing support or at fee

DIRECT CHANNEL RETAIL CHANNEL WHOLESALE CHANNEL AGENT CHANNEL

PRODUCER PRODUCER

PRODUCER

PRODUCER

AGENT/BROKER

WHOLESALER
OR DISTRIBUTOR

WHOLESALER
OR DISTRIBUTOR

'
i 1
i

OMNI

BRAND& CBD W/ BRAND AT SOLO BRAND SOLO OR

RETAIL POINT OR BRODER REACH
AWARENESS BRODER REACH & WL
& WL




MARKETIN

You can't use an old
Albert Einstein

G STRATEGY

map to explore a new world.

Business Marketing Marketing
Objectives Priorities Goals
Grow double- Brand Awareness Increase reach &
dlgg fé%mh Relevance acquisition
Traffic & CR Grow frequency
100 new & CLV
partners and Social Influence
5M customers by . . Build partnerships
2025 Build & Education with data
) )
G GX @

Marketing

Strategy

Personalized Self-
Care Community

Brand Activism &
Cross-Generation

Lead generation

(-

O

Aggressive
Acquisition

Content-driven
Social presence
Data-driven

N

Dependencies

ERLINNS

Production &
Fulfillment

Legislation
Spend /Funding
Channel Mess

N

CANNASEN®
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BEST brand driven by science, innovation, nature - and customers




BRAND STRATEGY CANNASEN'
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CANNASEN"
srANDED HousE suB-sranos ENvoRsED BRANDS HousE oF BrANDS L nee s oo arone

Minus CeD. cap Minus CBD ceo Minus CeD.

" e " CATEGORY
SRR E—— e DRVEN FOCUS

e EE] [ | mE me 1] ] e
********** A ] ] (] | mE e A me
Overview Categories — Color System
Pain | Skin Protect Night Hair Vet

EvIGE LIFESTYLE
DEVICE
ESE1E2 cannasen

hairloss  sleep support F9F9F9
pain patch skincan ndition:

medical device

EOF3FF ol e rel |ef FEFEBC
cbd

ol cbd
ge pure psoriasis psoriasis
conditions

CSDEEG isolata sproyo“: innovative arthritis joint F3EOE6

nasal arthritis allergy  health

the
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BRAND IDENTITY & GUIDELINE CANNASEN

SCIENCE IS IN OUR NATURE
An outside in mindset of solutions & benelits, combined with science & nature

Contents 2.0 B Bion 20 Tone-of-voice

1- Who We Are 2 - What We Say 3 - How We Look 4 - How We Execute Pain ® Relief, Mobility, Aid

e Recover
1.1 Introduction 2.1 Introduction 3.1 Design Drivers. 4.1 Design Examples Sciencerbess

: : Shame — @ Confidence, Happy,
ALY Joy, Free
1.2 Goals 2.2 Tone-of-voice 3.2 Logo 4.2 Text Examples O u r bod !S
1.8 Brand Drivers 3.3 Graphic Elements Human y y o . Soluton, Qualltyof
Caring "
3.4 Typography Inclusivity Distant ® Inclusive, Honest, No
natural balance i
e Global @ Local

2.0 Infographics - Product Mechanics

50 Daion Drivare -

Premium Balanced Economic —
Exclusivity Human Inclusivity
Confidence Real Happiness

3.6 Image Style

Relief & Balance

Medical & Pharma

Real & Scandinavian R T

i | Today is World
Minimum CANNASEN' Maximum Y

ritis Day
| e



SALES STRATEGY

Accelerating business growth with the right partners
- Faster, Smarter

Specific

Approach with
market insights

GTM with the right
partners

CRM & Data-
driven

Measurable

Lead to Opportunity

Conversion Rate

Sales by Lead
Source

New vs. Returning
Customer Sales

CAC
CLTV

Achievable

Integrated w/
marketing :

Market + GTM model
Awareness
Lead generation
Lead nurturing
Lead qualification
Discovery & Alignment
Contract signing
Registrations
CRM relationship

Deliver first-mover
market advantages to
the right partners

Build data insights on
market, legislation,
consumers, and
keywords to support
partners in GTM

Provide playbooks for
brand support or cost

Eliminate time-
consuming data
entry

Sprint registration
process with
insights & experts

Minimize lead time
for contract &
invoice

CANNASEN®

SCIENGE IS IN OUR NATURE



CANNASEN®

SALES STRATEGY @ =&

Focused Pipeline

ASIA -
AFRICA Ind|V|dgal
strategies
NORTH AMERICA » &
SORTHAMERIGA Distribution
EUROPE p|aﬂ8

OCEANIA




2023 FORECAST PROJECTION CANNASEN




CANNASEN®

LONGTERMPIPELNE

A three-year forecast based on qualified leads

"M DKK 2022-2025 Pipeline Total Possibilities Year
350 2021-2025; 351 MDKK
250
/ 250
(|
O
150
150
107
100
65 70
50
12 10,6
. ==

2022 2023 2024 2025

M Target | ™ Contracts 4 Pipeline | 1 Leads




CANNASEN®

THE TEn M EEEEEEEEEEEEEEEEEEEE
®

A PASSIONATE, DIVERSE TEAM
BELIEVES IN OUR PURPOSE

Lone Henriksen Gitte Lund Henriksen Heidi Ahlefeldt- Mikkel Nielsen

CEO/PARTNER CFO/PARTNER Laurvig INTERNATIONAL SALES DIRECTOR
CGO & CMO



CANNASEN'

WHY INVEST IN CS MEDICA

A DANISH-BASED MEDTECH GROWTH COMPANY

Harnessing medical cannabis and cannabinoid technology within pain relief and wellbeing.

A UNIQUE CBD TECHNOLOGY

To utilize on a broad range of segments and solutions.

READY TO CAPITALIZE FURTHER AND FASTER ON FIRST MOVER ADVANTAGES

/" With a specialized team, unique CBD technology & finished products we match a huge market potential and needs.
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THANK YOU!

LONE HENRIKSEN

HEIDI AHLEFELDT-LAURVIG
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https://www.linkedin.com/in/lone-henriksen-0aa9043
https://www.linkedin.com/in/heidi-ahlefeldt-laurvig

