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ALK at a glance

The leader in allergy immunotherapy (AIT): Delivering short-term symptom relief and long-term disease control

i e Applying modern science to
allergy/AIT: Over 20+ years, ALK
has developed the industry’s most
comprehensive clinical data set and
insights into patient behaviour

North America
Revenue

Europe
Revenue

o 85% of adults with respiratory
allergy requiring AIT covered by the
ALK SLIT-tablet portfolio. Working

towards full paediatric coverage
® 7 production sites:

Unique biological

Adm
manufacturing processes Product supply
create high barriers to entry /quality
Int’l markets
Revenue
A 2,600
Revenue: Growth driven by tablets, up > 3x since 2017 3.9 11% employees
’o 33 35
2.9 . +29%
+8% 28% +45% +42%
DKK bn B SLIT-tablets (% reported growth) )’
B SCIT/SLIT-drops Y Listed on Nasdaq CPH
= Other ®

(ALK B / ALKB.DC)

2017 2018 2019 2020 2021
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Too many people suffer unnecessarily

The immune imbalance at the root of allergy remains significantly undertreated

3 Hd g 89

o 0
Home care products Dermatological ] SLIT-tablets,
and detectors products SCIT and SLIT-drops
| g . ! . .
5 O O m : : x symptomatics :
(100%) OTC symptomatics and nascizl sprays -~ 5 I I l 0
Affected by allergic rhinitis : and nhasal sprays : H 5 (~1%)

Treated with AIT

MARMAMAA

ARARARAAMAR beﬂf;gg .

Allergy

immunotherapy

 AIT is usually prescribed Current
as a last resort

* Usually initiated after serious
disease aggravation

ALK space
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Becoming relevant for many more allergy sufferers

Key elements of ALK’s long-term strategy

@ Expand global leadership
e/ inrespiratory AIT

Educate and empower people
with allergy to seek better solutions

Enter food allergy
Expand in anaphylaxis

Complete and Consumer
commercialise engagement
tablet and new

portfolio horizons

%% Lead the way — people and planet



\LK

Sustaining high growth and improving profitability

Relentless focus on strategy execution and on initiatives to safeguard/accelerate growth

@{é}

2018-21
Build trust

35% avg. annual tablet growth

Past issues fixed
and efficiency improved

Present

Growth mainly driven by tablets
Continue to increase efficiency

Complete investments in
paediatric development of
respiratory tablets

Invest to hedge/accelerate growth:

China, peanut AIT, next-gen. AAI

000

—_ M)

Future
210% organic growth annually
~25% EBIT margin in 2025

Further expand respiratory leadership
through completion of
paediatric coverage

Further expand in China
and in anaphylaxis

Commercialise food AIT
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Food allergies: A major unmet medical need

A life-threatening condition

* Food allergy affects approximately 2.5% of people and
can be a life-threatening condition

* In pre-school children, peanut, tree nuts, milk and egg,
cause 80% of food allergy reactions

» For the vast majority, peanut and tree nut allergies
persist into adulthood

» Peanut allergy affects up to 1 million children in Europe,
and 1.5 million in the USA

« Even exposure to trace amounts can cause life-
threatening reactions

« Emergency care is the current standard clinical
intervention

Prevalence of food allergies

ey

0

-
TId7
<
INCIDENCE % 5 _/@

. 10+% 3 _@

. 7,5-9,9%

. 5-7,4%
2,5-4,9% /

0-2,4% i v
)

Sources: GlobalData and https://www.worldallergy.org/education-and-
programs/education/allergic-disease-resource-center/professionals/food-allergy
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ALK’s Phase I peanut trial

Initiated in June 2022, results due in 2023

+ A trial to assess tolerability and safety of a once-daily peanut sublingual immunotherapy tablet
* Includes ~100 adults, adolescents, and children with peanut allergy from North America
* An open label trial to identify an optimal starting dose for treatment, up-dosing regimen and maintenance dose

o ®
ALLIANCE

a peaonut allergy study

Part 1 Part 2
(determination of starting dose) (determination of up-dosing and maintenance dose)
oy aute =7 ol e At oose B |11 ] R ooses
g e = el = 11111 B
e s Em - oo e - 1111l B
ﬁ::gon 9: Adults SR ::Thglr; 9: Highly sensitive adults/adolescents _>|““"_>

Cohort 10: Adults m Cohort 10: Highly sensitive children - ""I“ -
: Dose x Dose 9
con Conor -> ->
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Q3 revenue up 11%, outlook updated

9M organic growth: 13%

« Growth in all regions, driven by tablet portfolio and Jext®

« Tablet sales up 13% in Q3, and 19% for the first 9 months
« EBITDA up slightly in Q3 and up 27% for the year-to-date
» Further progress on strategic priorities

Revenue OM EBITDA up 27%
DKKm @ DKKm
1200 | 300
1000

800 200

600

400 100

200

0 0

Q321 Q421 Q122 Q222 Q322 Q321 Q421 Q122 Q222 Q3-22

Growth rates are in local currencies
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Sustainable growth and improving profitability

DKKm 2022E* 2021 2020
Revenue 11-13% 3,916 3,491
Tablet sales growth <20% 29% 42%
Gross margin +1 p.p. 61% 58%
R&D 650-700 631 515
Sales/Marketing and Adm. - 1,474 1,362
EBITDA 675-750 534 395

CAPEX <400 263 222
Free cash flow >0 +202 +56

o=
Rt
- o
o o
- o
- o
- o
- o
o

*) based on the 2022 guidance issued on 11 August 2022
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In short

* We address substantial unmet medical needs in allergy
and its consequences

* We are expanding our leadership in AIT and engaging more
closely with patients

+ We are committed to sustained revenue growth and 25in25’

* We are building new businesses with the potential to
safeguard/accelerate growth beyond 2025




ALK

Questions







